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THEO-571 The Role of Scripture and Christian Spirituality in Christian 
Counseling [3] 
This course is as much about the spiritual life of Christian counselors as it is 
about the spiritual life of Christian counselees. It centers on the Word of God, 
and it considers Christian spiritual discipline, which assists in the transformation 
of a Christian. It aims to help the Christian counselor toward balancing theology, 
psychology, and spiritual formation. It will help the Christian counselor to 
understand what ways to use Scripture in counseling for which clients and under 
which circumstances. 
THEO-482/582 Nurturing Faith through Family, School, and Congregation 
[3] 
A study of the formation of faith and virtue based on Biblical, theological, and 
psychological perspectives serves as the foundation for investigating ways in 
which the family, congregation and schools of the church can nurture the faith of 
children, youth and adults. 
THEO-483/583 & FL 583 Sexuality and the Family [3] 
This course develops a Christian lifespan approach to healthy sexuality; focusing 
on attachment theory, dating, mate selection, marriage and family development. 
Sexual attitudes, values and belief systems, and responsible behaviors within the 
church, community and larger society are identified. Lifespan curricula and 
models are examined.   
THEO/FL-585 Family Life Ministry [3] 
This course is a study of various models and strategies useful for initiating and 
sustaining family ministry as a lifelong process in the context of the home and 
local congregation. Emphasis is placed on theology and philosophy of family 
ministry, currents in family change, families in ministry, family life programmatic 
areas, and curricula for family life educational ministry and skill development.  
THEO-487/587 Planning Adult Education in Congregations [3] 
This course gives attention to ways of teaching the faith to early, middle, and late 
adulthood, adults as learners, and the design of educational programs and 
curricula. 
THEO-489/589 Ministry in a Changing World [3] 
After developing a Biblical/theological view of ministry and vocation, the student 
will identify perspectives, resources and opportunities for ministry in church and 
society in a variety of contexts. 
 
MBA Core Courses (Delivered by CUNE) 
 
ECON-510 MANAGERIAL ECONOMICS [3]  
This course focuses on the application of relevant economic theories and 
utilization of tools of analysis from decision-making science to examine how a 
firm makes optimal managerial decisions, given the constraints it faces. Topics 
covered include demand, production, economic behavior, cost, pricing, market 
structure, and government regulations. Learning outcome(s): (2) Communication 
skills, (3) Analysis and problem solving, (5) Numeracy. 
MIS-571 INFORMATION SYSTEMS AND TECHNOLOGY [3] 
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This course concerns managing the use of technology, emphasizing computer 
systems, in providing the information systems that effectively support 
organizations. Foundational information systems concepts, terminology, ethical 
issues, application, and hands-on system use are explored. Learning 
outcome(s): (1) Ethics (3) Analysis and problem solving. 
FIN-533 CORPORATE FINANCE [3]  
This course studies the function of finance and the flow of funds within the 
corporation.  This course emphasizes financial analysis, decision-making, 
planning and controlling, capital acquisition and use, and strategic planning. 
Learning outcome(s): (2) Communication skills, (3) Analysis and problem solving, 
(5) Numeracy. 
ACCT-520 ACCOUNTING: FINANCIAL ANALYSIS FOR DECISION MAKING 
[3]  
This course studies the interpretation and use of accounting reports in decision-
making. Topics covered include: cost/profit relations; budgeting, break-even 
analysis and management planning and control. Learning outcome(s): (3) 
Analysis and problem solving, (5) Numeracy. 
MGMT-500 BUSINESS ETHICS [3]  
This course studies contemporary business issues facing managers.  Emphasis 
will be on developing theoretical skills for analyzing ethical issues and competing 
claims and formulating sound well-grounded policies. Societal development and 
changes in ethical norms will also be covered. Learning outcome(s): (1) Ethics 
(2) Communication skills (3) Analysis and problem solving, (4) Cultural 
understanding. 
MGMT-543 LEADERSHIP AND ORGANIZATIONAL BEHAVIOR [3]  
This course is designed to increase students’ effectiveness and skill in analyzing 
and understanding organizations and their attendant processes. Behavioral 
science concepts and theories are studied.  Individual, group, and structural 
behavior and concepts are presented.  A special emphasis on leadership is 
provided. Learning outcome(s): (1) Ethics (2) Communication skills (3) Analysis 
and problem solving, (4) Cultural understanding 
MGMT-590 STRATEGIC MANAGEMENT [3]  
This course is a culminating MBA degree course. The course allows students to 
model the role of top manager, incorporating management and business theory 
with practical application. Students in the course must be within 9 credit hours of 
completing their degree. Learning outcome(s): (1) Ethics (2) Communication 
skills (3) Analysis and problem solving, (4) Cultural understanding (5) Numeracy 
 
MBA Emphasis Courses (Delivered by CUW) 
BIO-510/810 ECOLOGY 
 
BIO-556/856 READINGS IN ENVIRONMENTAL SCIENCE 
 
BIO-567 ECOLOGY OF THE TROPICS  
 
CHEM-561/861 ENVIRONMENTAL CHEMISTRY/TOXICOLOGY  
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EDG-506/806 GROUP DYNAMICS AND LEADERSHIP [3]  
This course applies concepts of small task-oriented group communication to the 
life/work experiences of participants, emphasizing both micro and macro 
leadership skills 
MBA-510 APPLIED STATISTICAL METHODS [3] 
This course studies statistical methods used in business decision-making, 
including the use of both descriptive and inferential techniques, probability, 
regression, and research study designs.  Application and integration of statistical 
methods in business-related fields is emphasized along with the use of computer 
analysis. 
MBA-515/815 STATISTICAL RESEARCH [3] 
This course is designed to prepare graduate students to write scholarly research 
papers in their field of study.  The four-unit course is designed for students who 
have limited or no background in research principles, statistics, and research 
methodology.  The final project in the course is a 10-to-12-page research paper 
written by the student on a topic approved by the student’s graduate department.  
MBA-521/821 INFORMATION SYSTEMS THEORY AND PRACTICE [3]  
This course provides an understanding of organizational information systems, 
planning and decision processes, and how information is used for decision 
support in organizations.  This course covers quality and decision theory, 
information theory, and practice essential for providing viable information to the 
organization.  MBA-521 outlines the concepts of informational technology for 
competitive advantage, data as a resource, information systems and 
informational technology planning, total quality management and reengineering, 
project management and development of systems, and end-user computing.  
MBA-522/822 BUSINESS DATA COMMUNICATIONS [3]  
This course presents the fundamentals of data communications including 
communication media and equipment, protocols, network architectures, network 
hardware, and network software.  The Internet is discussed in detail and used 
extensively in the course as a source of a variety of information pertinent to the 
content of the course.  Network management objectives and techniques are 
presented and network security is discussed. 
MBA-524/824 SYSTEMS ANALYSIS AND DESIGN [3] 
This course presents a short overview of information systems followed by a 
comprehensive treatment of modern techniques of systems analysis and design. 
Each of the five steps in the Systems Design Life Cycle (SDLC) is discussed in 
detail.  A variety of case studies are considered and tools for systems analysis 
and design are presented.  Extensive use is made of pertinent web sites.  
MBA-526/826 DECISION SUPPORT SYSTEMS [3] 
This course covers the processes used in making creative decisions and 
effectively solving problems. An extensive coverage of decision-making theory is 
presented. A strong emphasis is placed on application and use of decision 
support systems (DSS). Several mini-cases are treated in detail. Topics covered 
include data mining, data warehousing architectures and technologies, expert 
systems, artificial intelligence systems, and executive information systems.   
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MBA-527/827 PROJECT MANAGEMENT [3]  
This course presents project management from a practical point of view.  The 
course focuses on the technical aspects of project management that are directly 
related to practice.  Numerous case studies are considered to help explain how 
to apply proven project management tools and techniques at each stage in a 
projects life-cycle.  Software tools for project design and management are also 
presented and used.   
MBA-528/828 INFORMATION SYSTEMS MANAGEMENT [3] 
This course deals with the management of information technology (IT) as it is 
being practiced in organizations today.  Topics covered include leadership issues 
as they apply to information systems (IS) management, the managing of the 
technologies currently in use, and managing systems development and 
implementation.  The important topic of management of the systems that support 
people in performing information-handling activities to ascertain goals, pursue 
objectives, and solve problems is also covered. Extensive use is made of specific 
review questions. 
MBA-529/829 DATABASE MANAGEMENT [3] 
This course provides the basis for a practical approach to database creation and 
administration.  The course presents the various steps required to created data 
models (relational, network, hierarchical).  This course focuses on various 
competencies within the MBA program:  programming, manipulating data, 
communication, and management of technology. Prerequisite: a basic knowledge 
of Microsoft Access.   
MBA-545/845 INTERNSHIP [3]  
This course provides the student with a practical application experience that 
cannot be duplicated in the classroom.  Students must work in an approved 
business site for a minimum of 120 hours to practice skills discusses in other 
MBA classes.  All sites are to be approved by the MBA program director or 
associate program director.  International students cannot substitute this class for 
a class given in a regular term.  International students must have their I-20s 
signed by the school’s designated school official before they begin this 
experience. 
MBA-550/850 STRATEGIC MARKETING [3]  
This course studies the planning, implementation and control of the marketing 
function.  Topics covered include: market segmentation, use of marketing 
research in decision-making, use of media and promotion, budgeting, and 
marketing program evaluation. 
MBA-552/852 DIRECT MARKETING [3]  
This course introduces the concepts, strategies, and applications involved in 
direct marketing, including direct mail, lead generation, circulation, relationship-
loyalty programs, store-traffic building, fund raising, pre-selling, and research.  
Topics include launching direct marketing programs, planning and market 
segmentation, promotion, media selection, list management, creative process, 
production, pricing, customer service, and response/performance measurement.  
The course includes examination of all major direct marketing media:  direct mail, 
broadcast (including the Internet and other technologies), print advertising, 
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catalogs, telemarketing, inserts and videos.  The measurability and accountability 
of direct marketing and the relationship to the total marketing mix are stressed.  
The fundamentals of the new direct marketing methods involving the Internet are 
also explored and put into practice in this course.  
MBA-553/853 SALES MANAGEMENT [3] 
This course studies the principles and practices in planning, organizing, and 
controlling sales force.  Selection, training, compensating, supervising and 
stimulating salespersons is emphasized.  Prerequisite: MBA-550 Marketing 
Management.  
MBA-554/854 ADVERTISING MANAGEMENT [3]  
This course is the study of advertising in a context of marketing communication 
and integrated marketing.  It covers all forms of promotion which exist to inform 
and persuade the diverse and fragmented audiences that seek goods, services 
and ideas.  The course places the advertising function within a marketing 
framework while recognizing that advertising is both an art and a science.   
MBA-555/855 SMALL BUSINESS MANAGEMENT [3]  
This course studies the principles of management as applied to a small business 
with emphasis on the elements necessary to create a successful business 
operation.  Development of a business plan will be culmination of the course.   
MBA-557 SUSTAINABLE BUSINESS PRACTICES[3] 
MBA-565/865 SUPPLY CHAIN MANAGEMENT [3]  
This course is the study of the integration of organizational strategies, policies, 
and programs across organizations) both the parent organization, supplier 
organizations, and sub-supplier organizations.  This course examines supply 
chain management in both a domestic and global environment. 
MBA-570/870 LEGAL ASPECTS OF BUSINESS ADMINISTRATION [3]  
This course entails the study of the contemporary and legal issues facing 
managers and the development of practical skills for analyzing decision-making 
from both the legal and ethical standpoints.  Issues will be studied from the 
position of managerial decision-making with an emphasis on the establishment of 
sound, well grounded policies intended to prevent and resolve disputes.  
MBA-576/876 FRAUD MANAGEMENT [3]  
This course is designed to provide students with a basis understanding of the 
principles of occupational fraud, emphasizing circumstances with which any 
management team may ultimately be confronted. The course covers fraud in the 
areas of skimming, cash larceny, check fraud, register schemes, and 
misappropriation of cash and assets.  A brief overview of corruption and 
interviewing of employees when a fraud is suspected is also included.  
MBA-600/900 COMPENSATION AND BENEFITS [3]  
This course studies the design and implementation of strategic-based 
compensation systems for organizational excellence.  Topics include:  business 
strategy and the compensation system; motivation and compensation 
philosophies; compensation planning and design; base, carriable, and indirect 
pay processes; market pricing; total compensation strategies and practices, and 
“pay” system management issues and processes. 
MBA-605/905 ALTERNATIVE DISPUTE RESOLUTION [3]  



67 

This course focuses on the practices and policies which are intended to manage 
and resolve disagreements with minimal cost and adversarial impact.  
Conciliation, meditation and arbitration are explored in both mandatory and 
voluntary settings.  The application to disputes in business contexts is 
emphasized.   
MBA-610/910 ISSUES IN HUMAN RESOURCE MANAGEMENT [3]  
This course is a study of the management and administrative issues related to 
group and individual performances and their effective contribution to the 
organizational objectives.  Strategies for successful self-management, team 
building and delegation will be emphasized.  
MBA-615/915 LABOR AND EMPLOYMENT LAW [3]  
This course studies the management and administration issues related to group 
and individual performances and their effective contribution to the organizational 
objectives.  Strategies for successful self-management, team building, and 
delegation will be emphasized.  
MBA-620/920 ECONOMICS AND PUBLIC POLICY OF HEALTH CARE [3] 
This course involves the economic analysis of current health care issues that 
lead to policy formation. Students will apply traditional economic concepts, such 
as demand, supply, production and investment, to analyze the health care sector 
of the economy and health policies.  The course will include study of the 
influences on demand for health care, supply of health care, trends in managed 
care and rationale for government intervention including Medicare, Medicaid, and 
price regulation. International comparison and general considerations to guide 
health policy as well as ethical implications of policy decisions are included.  
Issues will be framed within a historical perspective with the intent of teaching 
students how to conceptualize and deal with future issues.  Prerequisite:  MBA 
500/800.   
MBA-621/921 FINANCIAL INSTITUTION MANAGEMENT [3]  
This course provides an understanding of the financial services industry with a 
focus on measuring and managing risks.  It is designed for the practical 
application of measurement and management techniques, thus complex formula-
driven techniques will be reviewed in concept.   
MBA-622/922 RISK MANAGEMENT AND INSURANCE [3] 
This course is an introduction to the tools of insurance and risk management.  
Property, life, health, and liability insurance will be discussed.  Students desiring 
a more in-depth evaluation of the subject should also consider MBA-624/924- 
Health, Life and Social Insurance. 
MBA-623 STATUTORY ACCOUNTING [3] 
This course deals with the unique accounting system for insurance, pension, and 
institutional decisions.  
MBA-624/924 HEALTH, LIFE AND SOCIAL INSURANCE [3] 
This course investigates annuities, types of health and life coverages, employee 
benefits, and unemployment, disability, and old-age insurance.  
MBA-625/925 SECURITIES ANALYSIS [3]  
This course is the study of investment choices and the analysis of each for the 
investment decision.  Stocks, bonds, derivatives, and mutual funds are all 
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examined.  Understanding the characteristics of securities and how to evaluate 
them using financial spreadsheets and internet applications toward making a 
capital decision is emphasized.  This course is intended as a requirement in the 
Finance emphasis area and requires Corporate Finance as a prerequisite.  It also 
intended to be a prerequisite for Portfolio Mathematics. 
MBA-626/926 PORTFOLIO MATHEMATICS [3]  
This course emphasizes investment selection/decision/policy issues, key 
concepts in modern portfolio theory, methods of common stock valuation, 
understanding the essentials of fixed income securities, determinants of option 
pricing, and evaluating managers' performance.  Prerequisite:  MBA-625/925 
MBA-630/930 ETHICS AND LEADERSHIP IN HEALTH CARE [3]  
This course provides an introductory insight into medical ethics.  It allows the 
student to explore different beliefs and theories that are necessary to make 
informed decisions.  
MBA-640/940 INTERNSHIP IN HEALTH CARE ADMINISTRATION [3] 
This course provides the integration of coursework with actual administrative 
experiences.  Students are placed with health care providers or agencies for a 
minimum of 8 weeks.  Periodic discussion with the instructor will be held to 
review work experiences and develop an internship report.   
MBA-685/985 SPECIAL TOPICS IN HEALTH CARE [3]  
This course offers students the opportunity to explore many of the issues that are 
confronted in health care today.  Health care has been moving in the direction 
that finds the public and businesses more concerned with the costs, quality of 
life, and the increasing role of government leading to the beginning of the 
debates to resolve these issues.  
MIB-530/830 GLOBAL PRODUCTION [3]  
This course studies the structure and functioning of production systems within a 
manufacturing context. The complexity of international business operations is 
also studied. Topics include: plant location and operation, inventory control, 
transportation, technology acquisition (CAD/CAM), work flow planning, JIT 
concepts and statistical quality control. Also covered is how each of the above 
topics generally relates to the global service environment.  
MIB-540/840 INTERNATIONAL FINANCE [3]  
This course presents the study of financial management in the global market-
place.  Topics will include foreign exchange, decisions relating to capital 
budgeting in relation to the flow of funds and the investment alternatives for 
management and investors.  The operation of international financing markets will 
be presented.   
MIB-545/845 INTERNATIONAL ECONOMICS [3]  
This course presents a study of the theories of international trade, international 
monetary economics, the impact of government policies and multilateral treaties 
and trade agreements.   
MIB-555/855 INTERNATIONAL MARKETING [3] 
This course involves the study and application of key marketing concepts to the 
international situations.  Topics covered include: standardization vs. 



69 

segmentation, marketing problem design and administration, and special 
problems.   
MIB-560/860 INTERNATIONAL BUSINESS [3] 
This course studies business with an international context, with special attention 
paid to the problems peculiar to international business, as well as current trends, 
such as drive toward European unity, GATT, NAFTA, and Pacific Rim 
developments.   
MIB-570/870 INTERNATIONAL STUDY ABROAD [3] 
This course allows students to travel abroad to experience business and cultures 
other than that available in the United States.  Students will be immersed in an 
environment that will allow improved cultural awareness, communication skills 
and tactile learning.  Special International Student Information:  This class is 
available only to students for opportunities outside the home country of the 
international student.   
MLS-530/830 ADMINISTRATIVE LAW AND PROCESS [3]  
This course examines the role played by administrative agencies in the American 
system of government, as well as their rulemaking, executive, and judicial 
powers.  
MMC-520/820 MANAGERIAL COMMUNICATION: PRACTICES AND 
PRINCIPLES [3] 
This course examines major approaches to management, focusing on theories of 
employee motivation, morale, resource management, communication networks, 
upward and downward messages, and superior-subordinate relationships.  
Diagnostic instruments are utilized in analyses and evaluation of managerial 
communication, identifying strengths and limitations.  Focus is on setting 
behavioral goals for improving communication skills.    
MMC-525/825 EFFECTIVE BUSINESS WRITING AND THE MARKETPLACE 
[3]  
This course surveys writing techniques for public affairs and public relations 
including news releases, company publications, brochures, announcements, 
advertising, and media spots. Assignments stress tact, clarity, and conciseness 
in writing bad news, good news, and rejection letters.  A segment on writing grant 
and research proposals is also included.    
MMC-540/840 PUBLIC SPEAKING: PROFESSIONAL REPORTS AND 
PRESENTATIONS [3]  
This course is a five-unit course that addresses the development of proficiency in 
organizing, researching, structuring, editing and presenting oral presentations, 
covering a diverse range of topics from delivery, visual aids, nonverbal 
communication, and voice, to argumentation, evidence, and emotional appeal. 
For those doing this course at a distance, speeches will be videotaped by the 
student and analyzed for areas of potential improvement.  
MMC-547/847 ADVANCED INTERPERSONAL COMMUNICATIONS AND 
INTERVIEWING [3]  
This course reviews theories and research findings about how relations develop 
or deteriorate in the work environment.  Topics include listening, nonverbal 
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communication, trust, empathy, self-disclosure, climate, and interpersonal 
conflict.   
MPA-535/835 BUDGETING IN PUBLIC AGENCIES [3]  
This course addresses one of the most important and demanding aspects of 
government-the annual budget. A variety of different aspects of public budgeting 
are examined in an effort to introduce future public administrators to one of the 
largest challenges they will face. The development of the budget is affected by a 
number of factors, each of which must be identified and dealt with in order to 
prepare a comprehensive and effective budget. The political aspect of budget 
decisions and the ramifications of those decisions are extremely important as 
well. This course is designed to provide students in public administration with an 
introduction to budgeting in public agencies.  
MPA-540/840 PUBLIC PROGRAM EVALUATION [3] 
This course considers the scope and methods of program evaluation, including 
analytical techniques necessary in evaluation.  Discusses the roles of citizens, 
bureaucrats and elected officials in program design and implementation. 
Methods to carry out effective evaluations are presented.     
MPA-568/868 PUBLIC PERSONNEL ADMINISTRATION [3] 
This course examines the issues surrounding the employment and the managing 
of human resources in the public sector.    
MPA-569/869 INTERGOVERNMENTAL RELATIONS [3]  
This course covers the interdependencies between various governmental 
jurisdictions in our federal system.  Examines the impact the federal system has 
on policy implementation and the allocation of government responsibilities.    
SCI-597 INTERNSHIP IN ENVIRONMENTAL EDUCATION [3] 
 
MBA Emphasis Courses (Delivered by CUNE) 
GERO-500 ISSUES IN GERONTOLOGY AND AGING [3]  
This course provides students with an overview of the field of gerontology, issues 
and research in aging as well as an introduction to careers in aging.  Course 
includes basics of reading and using gerontological research.  The course is 
offered as an elective in select programs and as part of the gerontology and 
aging studies programs.  
GERO-501 HEALTH ASPECTS OF AGING [3]  
This course is designed to develop and expand knowledge and skill to 
understand and address contemporary health issues in aging.   
GERO-503 MENTAL HEALTH AND AGING [3]  
This course will provide students with a comprehensive study of mental health 
issues associated with aging 
GERO/CTA-413 AGING AND COMMUNICATION [3]  
This course examines lifespan communication issues including:  aging and 
media, marketing to older adults, lifespan language and communication 
development, caregiver/receiver communication and intergenerational 
relationship development. 
GERO-514 AGING POLICY, PROGRAMS & SERVICES [3]  
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This course surveys contemporary policies, programs and services for an aging 
population.  
GERO-515 RETIREMENT & LIFESPAN FINANCIAL ISSUES [3]  
This course explores the impacts of an aging society on financial planning and 
retirement.   Students will study in-depth issues in lifespan financial planning.  
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